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Introduction

• Web Developer
• Information Architect
• 15 years of experience in 

technology & marketing orgs
• Freelancer, Entrepreneur

• Technology Hotspot & Salon
• Co-Working
• Workshops, Conferences
• Expert, friendly help with web & 

social media

Anca
Tech Liminal

anca@techliminal.com
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Agenda

• 5-session workshop

• Why WordPress / Setting it up - April 19

• Posts, Pages, Attachments, oh my! - April 26

• Working with Themes - May 3

• Working with Plugins - May 10

• Customizations - May 17
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Today

• The WordPress Dashboard

• Posts

• Categories

• Pages

• Media

• Tags

• Links

• Putting it Together into a Site
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Anatomy of a Site

Navbar

Header

Sidebars

Content 
Area

Widget
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Posts vs. Pages

Posts Pages

• Multiple instances (e.g. Articles)
• Are always categorized (e.g. Food, 

Music, Uncategorized, etc)
• Custom Post Types (with different 

fields)
• Appear in some sort of order (time-

based, alphabetical, etc)

• Unique Content (e.g. About Us)
• Can be organized hierarchically
• Can have custom, individual 

templates
• No categories

About Us

Vision Mission Team
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Only “Events” 
posts are 

displayed here
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Posts and Categories
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More Terminology Using the Word “Page”

• Homepage : The default, or index page for the site.  WordPress 
supports a “static” homepage, or “latest posts”.  Your theme, 
may of course, do something different

• Landing Page: (a) The main page for a section of a site.  (b) The 
page linked from an ad or other transaction, where traffic is 
measured

• Posts Page: The landing page for your blog, if you use a static 
homepage

• Category Page: The page that lists all posts in a particular 
category

• Tag Page: The page that lists all posts that have a particular tag
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Pages

We call these “static” pages, but they are not just HTML
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Navigation Based on Pages

• The Page Hierarchy (in some themes) will be displayed 
as drop-downs in your menu
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Fully Customized Navigation

• With WordPress 3.0, you can control your navbar.

• Your theme needs to support this.
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Updating your Menu Bar

• WordPress.com exercise

• Thesis Exercise
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Adding Media  - Images, Video, etc

• When you are editing a post, you can upload or insert 
media
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Choose Size, Insert Into Post

Sizes are set in 
“Settings->Media”
Choose the size, 

then insert.
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To Edit an Image once yo’ve loaded it

Click on the 
image, then click 
on this button to 
view the editor

Original size of 
the inserted 

image, not the 
uploaded image
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Media Library

• The Media Library allows you to keep track of graphics, 
videos, sound and other documents that you uploaded 
to WordPress. 

This is the page 
where the media 

was first uploaded.
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Putting it Together

Now that you understand the building blocks, let’s put 
them together...



Goals: What are you trying to accomplish?

Get 
Customers?

Update site?
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1. Set Goals For Site (details)

This first step ensures that you spend your time and effort to your best advantage.   Goal-
setting will take place during our initial site design meeting.

Customer-facing Goals Administration Goals
These are all about what you hope to be able to give (and get) from your 
readers and customers.  Here are some examples and questions

These are related to how you plan to administer the site.

Sample Goals:

Provide a way for customers to find and contact us quickly.
Appear on the front page of search engine results for searches in my 
location.
Entice customers to repair their jewelry through visiting the site.

Questions

Do you currently have a web site that isn’t performing as you would hope?
Do you want to interact with your customers through the site (for example, 
through comments or a contact form)?
What type of online behavior do you see in your customers?  Are they 
internet-savvy?  Are they online all the time?
Do you currently send out an email newsletter?  If not, do you want to 
start?  
Do you want to connect with customers (and potential customers) through 
Twitter and Facebook?
Do you plan to sell a product or service directly on the site?
What type of feedback have you had from your customers about your 
existing site, or their online experience in general?

Sample Goals

Allow us to update the site without the need for any special software (e.g. 
Dreamweaver, FrontPage, etc)

Questions

How frequently do you expect to add content to the site?  Will you be 
blogging?
Will you be using photography from other sources on the web (e.g. Flickr, 
Picasa)
How familiar are you with HTML?
How many people do you expect to have adding (or editing) content on 
the site?
How will you answer questions posted by customers on the site?
How frequently do you check and answer email today?



2. What kind of content for your site?

Content Effort

Basic brochure info: address, 
about us, products

Static content with low 
frequency of change

Blog posts 
One per week 

recommended to keep site 
fresh

Events Depends on event 
frequency.

Photo gallery Production of photos
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2. Identify Content - Sitemap

A sitemap provides a guide to the content that will be on your site.  This starter sitemap 
will be adjusted based on conversations in our initial design session.  The final sitemap 
will depend on the content that is created

Homepage

About Us
Products / 
Services

Contact 
Form 

(optional)

Event 
Calendar 
(optinal) Other Pages

“Main” page for your site.  First (and only) experience many people will have 
with your brand online.  It should contain:
• Your logo 
• Clear description of what you do, written from your customer’s perspective
• Call to action (if any)
• Photographs or video of people enjoying your product or service
• Links (and/or excerpts) to the rest of your content.
• Link to contact you

About Us
• Your mission
• Profile of your 

company
• History
• Location information

About Us
• Your mission
• Profile of your 

company
• History
• Location information

Products / Services
• What do people buy 

from you?
• Might include 

additional pages if 
you have many 
products/services.

• Call to action to order

Contact Form
• Allows people to 

email you.
• What information 

should they provide?
• Email, phone, name, 

question, etc

Event Calendar
• Integrated with 

Google Calendar
• Use if you attend, 

give, or host events.

• Blog
• Resources
• etc...
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3. Choose a theme + Plugins

Some WordPress themes may work perfectly with your needs 
right out of the box (but we’ll talk more about that next week)
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4. Produce Content

 

Create a Checklist:

For each page, identify the images and text (and other media) that you plan to use.  A 
checklist will help you keep it sorted out.  

For Text:

•Number of characters available in headings
•Number of words or lines for each text area
•Tone or “voice” you plan to use

Images/Media:

•Dimensions of the areas that will contain 
media

•Format:  JPG, PNG
•Caption, if needed

Write for the Web:
•Be direct with your audience. People will be arriving at your site from many different 
places and experiences.

•Write for search engines, or rather, for how you think people will search for you.  Is your 
town important?  Make sure you mention your city and state on your site, and in your 
keywords.

•Be succinct without being obtuse
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Resources

• codex.wordpress.org

• lynda.com - WordPress lessons

• youtube.com - WordPress lessons (just do a search)


